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“I aim to be a reliable resource and a mentor who is determined to 
enthuse and motivate the mentees, students, and the audience to 
achieve their professional and personal aspirations.”  

EDUCATION • PhD from IIM- Mumbai 2018  

• MBA -(Marketing) - Birla Institute of Management & Technology, 

New Delhi-1995-97  

• B.E. (Civil) -M.B.M. Engineering College (JNV University), Jodhpur, 

Rajasthan-1989-1993  

EXPERIENCE • Currently working as Associate Professor at K J Somaiya Institute 

of Management, Mumbai with Department of Marketing & 

International Business (Feb 2010 - till date) –15+ Years. 

NON-ACADEMIC • Rich sales & marketing experience with Aditya Birla Group (cement 

marketing division), ICICI Bank Ltd., BHW home finance ltd, ICICI 

Prudential Life Insurance and own business venture – 13+ years.  

AWARDS & 
HONOURS 

• Dr. Sarvepalli Radhakrishnan Best Teacher Award 2021 – Center 

for Professional Advancement (a unit of International 

Multidisciplinary Research Foundation (IMRF), Regd. with Govt of 

India NITI Aayog).    

• Won South Africa & Switzerland trip contests in ICICI bank –home 

loans (2003-2004) by achieving 11.68 Cr against the target of 8.75 

Cr in December 2003 & 26.13 Cr against the target of 26.00 Cr in 

Feb- March 2004 as the Branch Sales Manager.  

• Was selected for Corp of Engineers - Indian Army in 1995.  

OTHER 
AFFILIATIONS 

• Visiting Faculty IIM Mumbai, IIM- Trichy & XIM Bhubaneshwar 

• Reviewer with academic & research bodies – American Marketing 

Association Conferences, Journal of Strategic Marketing (Taylor & 

Francis), International Journal of Emerging Markets (Emerald 

Publishing), Euromed Journal of Business (Emerald Publishing), 

Business Perspectives and Research (Sage Publications), Cogent 

Business Management (Taylor & Francis), Technological 

Forecasting & Social Change,   

• Facilitated Management Development Programs for LIC, Schaeffler 

India, Aker, National Insurance Co Ltd, Owens Corning, GIC, 

ECGC, Konkan Railway, Godrej & Boyce, Godrej Agrovet.  

TEACHING 
AREAS OF 

EXPERTISE 

• Sales & Distribution Management 

• B2B Marketing 

• Marketing Management 

• CRM  
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• 4 Cases - Work in Progress for Ivey Publishing.   

PATENTS • NA  

FUNDED 
RESEARCH 
PROJECTS 

• Completed a funded market research project for Godavari 

Biorefineries Ltd for their brand ‘Jivana’ in the spice category. The 

project involved demand estimation in the Mumbai market, 

consumer price points, packaging points, and consumer preference 

of parameters affecting buying of spice by households. The 

methodology adopted was trade interviews, customer interviews, 

focus group discussions, and a survey of selected customer 

segments. (Feb- Oct 2018).  

INSTITUTE/ 
UNIVERSITY 

SERVICE 

• Program Director- MBA Executive (Full Time Program) 

• Member- Admissions Committee  

• Past Chairperson – Library Committee @ KJSIM 

• Past Program Coordinator – MBA International Business Program  

• Past Program Co-Coordinator- MBA Sports Management  

• Lead- Dubai International Immersion for MBA Executive Students 

 


