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Dr. Dimple Kaul is currently working as Associate Professor-Marketing at K.J. Somaiya Institute
of Management, Mumbai (India). She is an approved faculty of Mumbai University and
recognised Ph.D. guide of Somaiya Vidyavihar University, Mumbai and having 3 doctoral
scholars under her guidance currently. Her research papers are published in several ‘A’ category
ABDC journals related to the field of marketing and have crossed 900 citations. She is a
Reviewer of A* and several A rated ABDC Journals.

Teaching Experience:

Teaching experience of more than 18 years at UG and PG levels and taught courses like
Consumer Behaviour, Strategic Brand Management, Customer Experience Management, Retail
Management.

Education: Ph.D. from SVKM’s NMIMS deemed to be University, Mumbai
MBA (Marketing) from Pune University (with Distinction)

English Proficiency record with IELTS score of 8/9

Education credentials verified by World Education Services (WES).
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Received Certificate of Outstanding Contribution in Reviewing awarded by Elsevier for
Journal of Retailing and Consumer Services in 2017.

Work Experience:
1. K J Somaiya Institute of Management (Somaiya Vidyavihar University), Mumbai

Position : Associate Professor
Duration - July 2022 till date
Previous Position . Assistant Professor
Duration : Sept 2017 to June 2022

Teaching on Programmes : MBA, MBA Exec, Ph.D.

Additional responsibilities: Program Co- Coordinator-PGDM Communications from
2017 till 2020 and Program Co- Coordinator MBA PT MM since 2021 till date.

2. Shri Vile Parle Kelavani Mandal’s Institute of International Studies, Mumbai (in
collaboration with Kingston University, London)
Position : In-charge Director
Duration : April 2016 till July 2017

Previous Position held at SVKM’s Institute of International Studies:
Position : Faculty and Assoc. Course Coordinator
Duration : Sept. 2007 till April 2016



